
Implementing AI
in Hospitality 
Utilising AI to aid revenue generation, 
Guest Satisfaction and 
Review Score Improvement 
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3 Opportunities 

Guest Satisfaction

By implementing AI you can
drastically improve your Guest
Satisfaction, with AI driven
responses, increased
communication and better
tracking. 

Revenue Generation
By leveraging advanced data
collection techniques, gaining a
deeper understanding of your
guests, and targeting the right
bookers at the optimal time, AI
can significantly enhance your
revenue generation.  

Review Score Improvement

Implementing AI can be a game-
changer in improving your hotel
review score. By harnessing the
power of artificial intelligence, you
can deliver a more personalised
guest experience, anticipate their
needs, and resolve issues faster
than ever before. 
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A study by Cornell University
found that for every point
increase in a hotel's review score
on a five-point scale, the hotel
can increase its price by 11.2%
while maintaining the same
occupancy or market share.

Impact on Pricing



AI Powered
Solution 
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16%
Customers who feel valued are
willing to pay up to a 16% price

premium for products and
services, highlighting the tangible
financial benefits of exceptional

customer experiences. 

PWC Research
Found 
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Case Study
Mercure London Paddington Review
score 70.58% in Q2 2024. 

Hotel implents FlexiGPT resulting in Q1
2025 review score at 85.53%. 
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76%
Influence on Booking

Decisions: Research indicates
that 76% of travelers are

willing to pay more for a hotel
with higher review scores and
are more likely to book such a
hotel, even when it costs more.

PWC Research
Found 



Transforming
Guest
Experience &
Revenue 
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The Solution

Marketing Campaigns 

Did you know? Email marketing
generates an average ROI of
£34.86 for every £1 spent
(Campaign Monitor, 2020). 

Re-Targeting Ads 
Retargeting ads can increase
conversion rates by 70% (Criteo,
2020). If someone has visited
your site, viewed your meeting
rooms, but hasn’t booked yet,
retargeting ads will remind them
of your services and increase the
chance of booking.

Online Instant Bookings

Convenience Drives Conversion,
users are able to book 24/7
without needing to await a
response 
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91% of online users are more
likely to interact with ads relevant
to their previous activity 
(Google)

Re-targeting Ads 



Case Study
Results
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Satisfied Customers

Hotel IndigoAccor PropertiesMercure Hotels IHG HotelsHoliday Inn



Don’t miss out on
improving the Daily

Revenue and Value of
your property 



Implement FlexiGPT Today

No Setup Fee
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